
 New concept in French law introduced by the "PACTE" law
dated May 22, 2019

Article 1835 (French Civil Code): 
Corporate purpose made of
principles chosen by the
company and for which it intends
to allocate ressources in the
conduct of its business

Obligation if the company
becomes a mission company 
(L. 210-10 of the French Commercial Code)

Strategic challenge: be part of
long-term approach and rethink
the company's role in society by
taking into account its social and
environmental dimensions

 

Create meaning and
coherence by asking the
"why" question about the
acompany and its activities

Embody its convictions and
turn them into a lever for
business transformation

Be ambitious, impactful and avoid the pitfalls of
greenwashing 

Involve management, employees, shareholders 
and all stakeholders in this project

Attract and retain talents 

Differentiate with a clear positioning,  
commitments and an embodied vision

Facilitate access to financial markets and bank
financing by promoting CSR and 
ESG commitments

Focus on: 
the "raison d'être" 

(corporate purpose)
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Essential to take special care in developing the
corporate purpose to make it effective and
transformative

Our team assists you in your strategic thinking and
the drafting and operational implementation a
tailor-made corporate purpose adapted to your
ecosystem

erapone@emeriane.com
jjacques@emeriane.com

   Faguo, Atos, Carrefour, Naturalia

    Veolia, Michelin, Decathlon

Strategic and legal considerations to decide
whether to include a statutory corporate
purpose:

or an extra-statutory corporate purpose:

Failure to comply with a corporate purpose may
result in:

civil liability of the company and/or its directors
and officers

sanctions for false market information (L. 465-3-2
of the French Monetary and Financial Code) or
misleading commercial practices (L. 121-2 of the
French Consumer Code)

reactions from activist shareholders in order to put
forward so-called "ESG" resolutions at the general
meeting

reputational risk ("name and shame")

For listed companies, 
the AMF considers that it is good practice to
undertake concrete commitments by specifying
the practical implementation of the corporate
purpose and detailing the key steps
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